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After a §15 million expansion and
renovations, ¥ashion Square/North-
east Plaza, which is as much a
Boford Highway landmark as the
Varsity is for North Avenue, has
attracted some of the biggest and
newest names among fashion and
value-oriented retailers.

Cohoes, Branden’s, J. C. Penney
{atalog Qutlet Store, Ross Dress for
Less, Drug Emporium, S & H Shoes
and Men’s Wear Qutlet are among
those who have leased space in the
390,000 square foot community shop-
ping center.

Ultimately, the center will be
home fo 30 to 35 reiailers, service
establishments, and restaurants.

Saturday, Nov. 22, DeKalb County
Chief Executive Officer Manuel
Maloof joined the developers of
Fashion Square in a ribbon-cutiing
ceremony {o celebrate the Grand
Re-Opening of the shopping center,

At the ribbon-cutting, New Mar-
ket Development Corp. Executive
Vice President Philip K. Curtis
spoke of the strong history of the
nearly 30-year-old center.

_"The key to its current success is
its commit{ment to value pricing and
strong major tenant mixes, includ-
ing the only Cohoes. department
store south of Washington, D.C.,"
said Curtis.

After the ribbon-cutting, there
were puppet shows, table sefting
demonstrations, informal modeling,
gourment tasting, prizes, balloon

sculpture and other activiiies
throughour the day. There was a
new twist to the ever popular grand
prize $1,000 shopping spree.

This time the grand prize winner
will be accompanied on the shopping
spree by top Atlanta model Randi
Layne, who will give fashion advice
and help the winnper select a ward-
robe. '

Dan DePree, President of New
Market Development, acquired
Faghion Square in September 1984.
DuPree said, “Fashion Square is
{irst and foremost intended to be a
fashion center. We see Fashion
Square as a two-to-three hour shop-
ping experience. :

“We have made a conscious effort
to upgrade the retail and tenant
mix."”

DuPree, whose company de-
velops, leases, and owns 1.4 million
square feet of shopping center space
in Georgia, Florida and South Caro-
lina, selected Northeast Plaza be-
cause of its location and ease of
access within the Perimeter.

“Tts central location makes it an
ideal draw for 700,000 people who
Hve in and around Buckhead and the
I-85 corridor that extends to the
Perimeter,"” he said.

Unlike many development com-
panies, New Market has its own
marketing program rather than
leaving promotion up to a retailers’
association. *‘As developers, we are
partners with our tenants, and

+

anything we do to improve the
business of our merchant partners
will also benefit us,”” DuPree com-
mented.- :

DuPree is currently working on -

another center in the Atlanta mar-
kef, a 190,000 square-foot develop-
ment called Gwinnett Market Fair.
Its anchor tenanis will ~include
Marshalls, T.J. Maxx and a Fu-
turestore. -
DuPree believes that community
shopping centers like Fashion
Square/MNotrtheast Plaza which was
huilt in 1958, have hecome extreme-
ly attractive to value-oriented re-
tailers who must lecate in centers
other than regional malls. :
In regional malls, traditional de-
partment stores are anchor tenants,
contribution a large pertion of the

malls’ operating costs, and they are

not anxious to have their prices
undercut by value-oriented competi-
tion. ’

The keen competition from the -

value-oriented merchandisers is,
however, having a positive effect for
the consumer. In years past, depart-
ment stores turned over inventory
only three or four times. during the
year, whereas now they mark down
their merchandise more aggressive-
ly and are turning gver merchandise
six to eight times a year.

Fashion Square is also home to
Cohoes, the newest eniry in the
retailing arena in Atlanta.

DeKalb company continues expansion

Kevin Steven of Judith Sans Total Image Salons points to a new location for the Doraville-based
company. Judith Sans expects to double the number of salons in the metro area in 1987 with 11 new
locations. The company has 14 offices currently in Atlanta, with five having opened in the last four
months. (Staff photo by Richard Bowles) .




Bigger and Belley

face lift. (Stalf Photos - Billy Downsa)

MNortheast Plaza {(below) and Briarcliff Village Em:&“ are
only two of several local shopping centers undergoing
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', By Chucl Bell
Staff Writer

Anyone who fakes a casual drive around. DeKalb.
- County these days can't help noticing all the eommotion
at some of the older shopping cénters. PR

Buildings are surrounded by scaffolding. Bustling
workmen are tearing off old facades and putting up
hew ones, Parking lois are being re-striped and old
lighting fixtures replaced, - .

Among the ‘shopping centers receiving a face lift
are Northeast Plaza, Briarcliff Village, North DeKalb
Mall, Toco Hills Shopping Center, Avondale Mall (for-
merly Columbia Mall) and Embry Hitls Shopping Cen-
ter. Most of them are strip centers rather than enclosed
malls, and nearly all are more than 20 years old,

The most extensive changes are taking place at
Northeast Plaza and Avondale Mall. , Co

St et ey

- Northeast Plaza is being renovated and expanded in
a joint venture between Western Development Southeast
and David Barnhari and Associates, In addition to a
complete facelift, the mall will grow to 290,000 square
feet, adding 52 tenants, and a possible. future expansion
could boost total retait ‘sales space to 480,000 square
feet. :

. Avondate Mall, where much of the new Chuck Nor-
ris movie “Invasion; USA" wag filmed, was completely

gutted and rebuilt-in a new configuration that allows
room for more small shops.

“I don't think there’s a single nail or wire or piece .

of tile that was here before,” said Monica Waraer, di-
= rector of marketing and advertising for Scotf Hudgens
" Co, which owns the mall, “When Chuck Norris was

making the movie we told him he could destroy any-

thing he wanted to becsuse it was all going to be re-

placed anyway,” .

The shopping center renovationg going on in DeKalb
County reflect a nationwide trend. All over the country,
real estate developers are finding limited opportunities
in the construction of large regional malls, and they are
turning toward smaller strip centers.: . .

R meﬂmzwmsm.‘ Piaze: Renovation
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lo cost in excess of $1 mifion (ol Includ-
ing: expansion). New facads, expanding 10 totat of 290,000 square fest,’ 52
shops added,: : . ) .
& Teco Hille: Renovation to cost $2 m n. New facade,
® Briaroliff Village: Renovatlon to cost $3 m
maent of shop entrances, two new anchor stores.
® Avondals Mall: Ranovation 1o cost $4 million, New name, complete In-
ternal rearrangement, new food-service area, new anchor stores,

internat changes.’
n. New facade, rearrange-

“It's-become a very popular thing to do for a num-
ber of reasons,” said Billy Bowman, president of Inter-
south Inc., which manages Toco Hills Shopping Center.

One of the reasons, not surprisingly, is money. “By
doing renovations, they can get higher rents,” said Bar-
bara Shatterly,” who handles marketing for Intersouth.

Tenants at the older malls were paying rent far be:
low the current market rate. At Toco Hills, for exam-
ple, Bowman said tenants had been paying rent that ay-
eraged $3 per square foot in an area where other
shopping centers were charging rents of $12-814 per
square foot. He said the renovated Toco Hills center
now will be able to charge a higher rent.

Tom Thompson, a leasing agent for the Oxford
Group, which is overseeing: the renovation of Briarcliff
Village, said rent at that center will average $18 per
square foot when the rengvation is completed,

nter renovations

n
it
h
i

P
n
"

In some cases, the higher rent forces older tenants

to move out. But new businesses usually are willing to
fill the vacated space. _

At Briarcliff Village, Ace Hardware and Cloth
World are departing. They will be replaced by T.J.
Maxx - which is taking 26,000 square feet in the cen-
ter — and Upton's, a new department store chain which
will occupy a 50,000-square-foot space.

Thompson s optimistic ahout the outcome of the
changes at Briarcliff Village. “We came in and took the
plaza ‘over about a year ago,” he said. "The center is
about 20 years.old and it badly needed renovation. The
design didn’t make any sense-with the fronts of the re-
tail stores facing into the;inner part of the mall.”
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Repori: 9 Of 25
P Biggest Centers
_ | | Found In DeKalb

Qo:ﬂzmm If you're looking for a major
2 d From Page 7. shopping center in metro Ag.

g hgg lanta, chances are nearly two-in-
ft., 55 mnowMWm Maly, 350,000 sq - five that you'll find it in DeKalb
Spaceg, OWned m 1,583 Umlﬁ.hm. County, according to an April
agemeny Co, m:gumu .m.cm.mmzm Man. report by the Atlanta Business

mm%w Stong go:bﬂmm 5%@@@. OTMMEMM
441 g " Fegtiya) ¢ Atlanta newspaper, using
Parking m%mn%,.w - 40 Storeg, H.mMHH figures from Real Property Data
eryg mmmwmﬁmunu,wo§ma by Teach. Inc., ranked 25 shopping centers
mn.m bujlg in 19gg Ystem of Mingjq by gross leasable square feet,
erimetey : Among the findings: nine are
est Secong m%%mhr Ummmm:uhm larg. located in DeKalb, eight in Ful. _
meirg Atlang, wncsg largest in ton County, five in Cobb County,;
and 5,200 Parkiyg M%mnwwm stores MMM& in Clayton and one in Gwin.

Largest of all, according to the
Survey, is Atlanta’s Lenox
Square, which is the fourth oldest
of the 25, having been built in :
1959. It has 1.37 million leasable ’
square feet.
No. 2 is DeKalb's Perimeter
Mall with 1.8 million sg. ft,
Owned by Perimeter Mall Inec., it
was built in 1971,
Perimeter is followed by Cum-
berland Mall in Cobb {1.2 million
- 8q. ft.), Town Center at Cobb (1.1
million sq, f.) and Southlake
Mall in Clayton (1.05 million sgq,
ft.). -
-~ No. 6 is Gwinnett Place Mall
with 1.049 million sq. ft,
‘Other DeKalb centers and
their ranking in the top 25 are:

. , 7. Northlake Mall, 1 million
o 8q. ft., 108 stores, 5,100 parking
: spaces, owned by Corporate Prop-
erty Investors and built in 1971,

9. South DeKalb Mall, 696,000
8q. ft., 87 stores, 4,613 parking
spaces, owned by Rouse Co. and
built in 1970,

11, Market ‘Square at North
DeKalb, 652,000 sq. ft., 117
stores, 3,374 parking spaces,
owned by CF-H North DeKalb
Center Associates and built in

1963. : I [ f - 4
12. Fashion Square at North. \_\E, " ﬁ\\ \N\N \\.Th r
east Plaza, 475,000 sq. ft., 80 \xv\\
stores, 2,200 parking spaces, e Wy
owned by Federal Realty Invest. v e 4
ment Trust and built in 1957,
15, Bevedere .Plaza Shopping
Center, 448,000 8q. ft., 40 stores,
1,600 parking spaces, owned by
H.S.L./Ladolla and bujlt in 1955.
21. Northlake Tower Festival,
356,000 sq. ft., 91 stores, 1,197
parking spaces, owned by Tram-
mell Crow Co. and built in 1984,
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